Media How-To Guide 
America Says NO! Campaign
Thank you for working to organize an America Says NO! event in your community!  As you may know, working with the media can be exciting as well as daunting, and below are some guidelines that should help you in getting the best media coverage possible for your events.  Thanks again, and good luck. 

1.) Tuesday - Build a Press List.  Look up your local Associated Press bureau, your newspaper, TV and radio affiliates.  Call them up, ask to talk to the newsroom and then ask for the best person to call, fax, or email the press advisory to.  
2.) Tuesday – Personal Media Advisory. A sample press advisory for the America Says NO! events is downloadable on the website.  Make sure to list the important details of your local event - the who, what, when, where and how - and your contact information so reporters can be in touch.  If you'll have a cell phone with you on the day of the event, it's a good idea to put that in there.
3.) Wednesday - Send Out Media Advisory.   Send the advisory via email or fax to your media lists and begin pitching local outlets.  Be sure to let local television stations know there will be “excellent visuals, signs, banners, etc,…”  Follow-up with phone calls to make sure they’ve received the advisory and gauge their interest, invite them to the event.
4.) Thursday – Resend Advisory and Place Follow-up Calls the Morning of the Event.  Resend advisory in the morning and follow-up with reporters and make reminder call, including to the newspaper photo desks.  For televisions, make sure to call shortly before the last planning meeting before the event to make sure it is fresh in the minds as they determine the rest of the day’s coverage.  
5.) Thursday - Send out the Press Release.   A sample press release will be available on the website.  Immediately before leaving for the event, email the release to local press lists.  Print out 10-15 copies of release and bring to the event to distribute to the media.   

